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Abstract 

This article examines how Greek satirists who produce and present television and online 

satirical newscasts legitimise their work at the intersection of journalism, humour and political 

advocacy. Focusing on programmes that mimic the format and aesthetics of newscasts, it 

situates their self-understandings within Greece’s Polarised Pluralist media system, shaped by 

prolonged crisis, low institutional trust and contested media freedom. Drawing on semi-

structured interviews with six presenters, the study analyses their meta-discourse and self-

positioning regarding genre definitions, professional identity, motivations and perceived roles 

in the public sphere, with a focus on producers’ self-understandings. Findings show that 

participants embrace a strongly critical, often Juvenalian style that they frame as morally 

warranted by perceived corruption and media capture. While rejecting the professional label of 

journalist, they portray their shows as both complementing and, at times, substituting for 

mainstream news, emphasising routines of verification, documentation and evidential display. 

They define objectivity in terms of method rather than neutrality, and describe their work as 

advocacy on behalf of “ordinary people,” while remaining sceptical about their capacity to 

change political behaviour. Importantly, they also describe pressures and costs associated with 

sustained critique addressed to political and media power, including professional precarity and 

reputational attacks. Overall, the study highlights the democratic potential, and the 

ambivalences, of satirical newscasts in a polarised media environment marked by distrust. 

Keywords: satirical newscasts, political satire, journalism, advocacy satire, Greece. 

1. Introduction 

Over the last few decades, journalism, entertainment and politics have undergone profound 

transformations. Technological change, the digitalisation of media and commercial pressures 

have contributed to what is often described as a turn towards “infotainment,” in which 

information and entertainment become increasingly intertwined (McNair, 2006; Thussu, 2007; 

Papathanassopoulos et al., 2023). In this hybrid media environment, traditional boundaries 
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between news and popular culture are blurred. Star journalists are treated as celebrities, 

entertainers are invited to comment on current affairs, and politicians appear in talk shows and 

comedy programmes to reach audiences who have lost trust in conventional political 

communication (Baym, 2005; Chadwick, 2013). 

Within this landscape, satirical newscasts occupy a particularly interesting position. On 

television, they imitate the form and aesthetics of the news bulletin while simultaneously 

undermining it through parody, exaggeration and irony. Online, they combine elements of stand-

up, podcasts and video essays, yet still present themselves as “news” programmes. Satirical 

newscasts comment on the actions of politicians and other powerful actors, expose 

contradictions and hypocrisy, and often criticise the media themselves. For many viewers, they 

function not only as entertainment but also as a meaningful source of political information and 

a way of making sense of complex events (Baym & Jones, 2012; Caron, 2016, 2020). At the 

same time, audience effects and reception vary across contexts and publics, and cannot be 

assumed on the basis of textual format alone. 

International research on news satire has grown rapidly, especially in the United States and 

the United Kingdom. Landmark programmes such as The Daily Show, The Colbert Report, Last 

Week Tonight and Full Frontal have been analysed in terms of their content, rhetorical strategies 

and potential effects on political knowledge, attitudes and participation (Jones, 2010; Holbert, 

2013; Baumgartner, 2019). More recently, an emerging European literature has turned attention 

to satirical news in countries such as Germany, Spain and the Nordic states, highlighting their 

role in hybrid media systems and their potential to act as watchdogs over both politics and 

journalism (Ödmark, 2018; Zaragoza, 2018; Koivukoski & Ödmark, 2020; Lichtenstein et al., 

2021; Ödmark & Harvard, 2021; Ödmark & Nicolaï, 2024). Compared to these contexts, 

however, the Greek case remains under-researched, particularly with regard to the production 

side of satirical newscasts and the perspectives through which their creators understand and 

justify their work (Vamvakas, 2019, 2023; Kanellis, 2023; Tsakona, 2024). 

Greece offers a compelling setting for studying satirical newscasts. The Greek media 

system is characterised by strong political parallelism1, high levels of ownership concentration, 

close ties between media owners and political power, and persistent concerns about press 

freedom and the rule of law (Hallin & Mancini, 2004; Plios, 2011, 2017). Television has long 

been the dominant source of news, while online platforms and social media have become 

increasingly important, especially for younger audiences (European Union, 2023a; diaNEOsis, 

2024). In this environment of crisis, distrust and polarisation, which is reflected in Greece’s low 

ranking in press freedom indices and in recurring concerns about the rule of law (Reporters 

Without Borders, 2023; European Parliament, 2024), satirical newscasts that mimic news 

formats have developed a notable presence on television, online platforms and social media. 

They draw on a long tradition of political humour in Greece but update it through contemporary 

hybrid formats (Vamvakas, 2019, 2023). 

Existing studies have analysed some of these Greek programmes in terms of their 

ideological orientations, their use of parody and populist rhetoric and their treatment of political 

and media elites (Vamvakas, 2019, 2023; Kanellis, 2023; Tsakona, 2024). Much less is known, 

however, about how the satirists themselves understand their work. How do they conceptualise 

satire and journalism in a context where both genres are undergoing rapid change and where the 

legitimacy of mainstream news is widely contested? How do they position their programmes in 

relation to traditional journalism, and how do they describe their own role vis-à-vis audiences 

 

1 Political parallelism denotes the extent to which media content and organisations reflect political 

divisions, with outlets maintaining strong ideological and structural ties to political parties and elites. In Hallin 

and Mancini’s (2004) typology, this is a defining feature of the Mediterranean or Polarised Pluralist model, to 

which Greece belongs. 



The European Journal of Humour Research 14 (2) 

Open-access journal | www.europeanjournalofhumour.org 
59 

and the political system? These questions are particularly salient in a media environment where 

satire is alternately celebrated as a corrective to journalism, criticised as a cynical distraction 

and dismissed as mere entertainment (Holbert, 2013; Caron, 2016, 2020). 

This article addresses these issues by focusing on Greek satirists who write, produce and 

present television and online satirical newscasts. Drawing on semi-structured qualitative 

interviews with six participants, it examines their meta-discourse and self-positioning. It 

analyses how they define satire, journalism and “satirical news” as a hybrid genre, how they 

position their programmes in relation to journalism, and how they articulate the values, goals 

and motivations that guide their work. The analysis situates the Greek case within the broader 

international literature on news satire and hybrid media and explores how specific features of 

the Greek media system shape the way satirical newscasts are produced and justified (Hallin & 

Mancini, 2004; McNair, 2006; Baym & Jones, 2012). The article is explicitly production-

oriented and interview-based and does not aim to measure audience reception or the 

perlocutionary effects of satire. 

More concretely, the study is guided by two research questions: 

RQ1: How do Greek satirists who produce and present television and online satirical 

newscasts conceptualise satire, journalism and “satirical news,” and how do they describe 

the relationship between these domains? 

RQ2: How do these satirists articulate their goals, motivations and professional roles within 

the Greek media and political system? 

By answering these questions, the article seeks to contribute to three debates. First, it adds a 

Southern European perspective to the comparative study of news satire, complementing existing 

work on Central and Northern Europe (Baym & Jones, 2012; Koivukoski & Ödmark, 2020; 

Lichtenstein et al., 2021). Second, it sheds light on how satirical producers themselves negotiate 

the tensions between humour and seriousness, subjectivity and journalistic method, and the 

evolving professional identity of political satirists in a hybrid environment, thereby speaking to 

broader discussions of political communication (McNair, 2006; Thussu, 2007; Chadwick, 

2013). Third, it offers insights into the role that satirical newscasts may play in a media system 

characterised by low trust, intense politicisation and strong commercial pressures (Hallin & 

Mancini, 2004; Plios, 2017; Vamvakas, 2023). 

2. Satirical journalism as a hybrid form of infotainment 

Satirical news has become a prominent object of academic interest over the past decades. It is 

commonly described as a hybrid genre that blends comedy and fiction with political critique and 

journalistic discourse (Droog et al., 2020; Brugman et al., 2021). Written satirical news mimics 

the headlines, layout and writing style of serious newspaper articles, whereas television satirical 

news, which is the focus of this study, adopts and parodies the structure, format and conventions 

of traditional television newscasts. By appropriating journalistic forms while simultaneously 

undermining them through parody, exaggeration and irony, satirical newscasts draw attention 

to the constructed nature of journalistic “objectivity,” comment on how reality is represented in 

mainstream news, and criticise the statements and actions of politicians, celebrities and other 

public figures as well as broader socio-political issues (Tsakona, 2024). 

A useful starting point for understanding these developments is McNair’s notion of 

“cultural chaos” (McNair, 2006; Plios, 2011). Cultural chaos refers to a condition of ideological 

and social fluidity in which elites appear to have lost their monopoly over meaning-making and 

much of their traditional authority. Driven largely by technological change and the rise of digital 
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media, this process has blurred the boundaries between news and entertainment, intensified 

competition in the media market and encouraged the proliferation of hybrid genres and formats 

(Harrington, 2012; Zirugo, 2021). In this context, satirical newscasts emerge as one of several 

hybrid forms that flourish in an increasingly fragmented and commercialised media 

environment. 

Closely related to hybridity is the concept of infotainment, a portmanteau of information 

and entertainment. Infotainment describes a hybrid mixture of news and entertainment that cuts 

across both informational and entertainment programmes (Thussu, 2007; Plios, 2017). The term 

has also been used critically to denote the downgrading of serious journalism into a mass-market 

commodity (Jones & Baym, 2010). One of its key characteristics is the organisation of news 

into stories with a clear beginning, middle and end that rely heavily on dramatisation, 

personalisation, fragmentation and normalisation (Plios, 2011). As Thussu (2007, p. 8) notes, in 

infotainment-driven news “style triumphs over substance.” How the news is presented becomes 

more important than what is being said. Within a highly commercial communication system, 

news turns into a profit-seeking product and viewers into consumers, making infotainment a 

dominant strategy for many news outlets (Plios, 2017). 

The once sharp distinction between informational and entertainment content has therefore 

become blurred. Media companies mix genres and share resources across different formats in 

order to maximise economic returns (McNair, 2006; Baym, 2008). Infotainment appears not 

only in newscasts but also in entertainment formats, such as reality shows, talent competitions 

and various factual entertainment programmes that incorporate elements of real events and 

public issues (Plios, 2011). At the same time, the intense dramatisation and negativity of news 

can lead some audiences to avoid news altogether, perceiving it as repetitive, biased or harmful 

to their mental well-being (Palmer & Edgerly, 2024). Boukes (2019) shows that different 

infotainment formats, such as soft news, opinionated news, political satire, entertainment talk 

shows and political fiction, can influence citizens’ attitudes, trust and participation in distinct 

ways. Such findings underscore that satirical newscasts can be discussed in relation to broader 

hybridisation processes, while audience reception and effects remain contingent and context-

dependent. 

The concept of hybridity has become central in describing these developments. Koivukoski 

(2022) argues that hybridity captures a broad range of phenomena in which established 

institutions, practices and genres are transformed and recombined in novel ways. Political 

humour, including satirical news, is hybrid at several levels. In terms of content, it mixes 

humorous and political elements through techniques such as metaphor, exaggeration and irony. 

In terms of roles and identities, the traditional boundaries between journalists, comedians and 

politicians become more fluid. Politicians use humour to connect with audiences, journalists 

integrate humour into their reporting, and comedians mobilise humour to criticise and energise 

citizens. Finally, the expansion of digital media has reshaped the public sphere, enabling greater 

participation and interaction between elites and non-elites. Political humour plays an important 

role in this hybrid public sphere by shaping public opinion, constructing emotional political 

identities and facilitating debate through playful interactions. 

In this landscape, satirical news is sometimes misleadingly grouped under labels such as 

infotainment, soft news or even fake news. The latter term, however, has acquired a strongly 

negative connotation, especially after the 2016 US presidential election, when Donald Trump 

used it to delegitimise mainstream media coverage critical of his administration (Ross & Rivers, 

2018). “Fake news” is primarily used to describe deliberately deceptive stories circulated online. 

By contrast, satire is based on real events and does not aim to deceive, even though it employs 

humour, exaggeration and distortion (Martin et al., 2018). Characterising satirical newscasts 

simply as fake news is therefore an oversimplification that defines them only negatively, in 

relation to what they are not, namely traditional journalism (Fox, 2018). Baym (2005) famously 
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described television news satire as an ‘experiment in journalism’ and introduced the notion of 

discursive integration to capture the way in which entertainment and information are fused in 

contemporary media, as news programmes adopt entertainment techniques and entertainment 

shows appropriate the forms and content of news (Jones & Baym, 2010). In line with this, the 

present study focuses on how satirists themselves frame and legitimise satirical newscasts as a 

hybrid practice situated at the intersection of journalism, humour and political critique. 

3. The Greek media system and the development of satirical newscasts 

The Greek media system is typically classified within Hallin and Mancini’s Mediterranean or 

Polarised Pluralist model, characterised by low newspaper circulation, strong political 

parallelism and a central role for television (Hallin & Mancini, 2004). Recent Eurobarometer 

data confirm that television remains the main source of news for Greeks, while online news 

platforms and social media have become increasingly important, especially for younger 

audiences, and the printed press plays only a marginal role (European Union, 2023a; diaNEOsis, 

2024). At the same time, surveys show high levels of news consumption but extremely low 

levels of trust in media and institutions, echoing broader patterns of political dissatisfaction 

(European Union, 2023b; diaNEOsis, 2024). 

Core features of the Polarised Pluralist model include close links between media and 

political parties, tight governmental control over public service broadcasting and a relatively 

weak development of journalistic autonomy (Hallin & Mancini, 2004; Plios, 2011). Before 

deregulation, ownership was clearly demarcated. Print outlets belonged to private publishers, 

whereas radio and television were under state control. This changed in the late 1980s with the 

establishment of municipal and then private radio, followed by the launch of the first private 

television channels in 1989 (Plios, 2011; Vamvakas, 2023). Within a short period, the media 

market was transformed from a small-scale “craft” model into a modern industrial sector, with 

intensified competition and commercial pressures shaping both news production and broader 

media culture. 

The economic crisis of 2008 further reshaped the landscape. Heavily indebted publishing 

houses were taken over by new businessmen with broader interests in shipping, construction 

and football (Chairetakis, 2012; Plios, 2017). The result was a model of ownership concentration 

in which major media groups are closely linked to powerful economic actors who often use 

media primarily as instruments of political influence (Papangeli, 2024). The commercialisation 

and dramatisation of content intensified, especially in prime-time television news, where 

spectacularisation and emotionalisation frequently trump depth and pluralism (Vovou, 2012; 

Plios, 2017). At the same time, communication policy has become increasingly centralised in 

the Prime Minister’s office, while controversial public advertising schemes such as the COVID-

19 “Petsas’ list”2 fuel debates about clientelism and political instrumentalisation of media 

(Protagon Team, 2020; Papangeli, 2024). 

These developments are reflected in various indicators. Greece ranks at the bottom of the 

European Union in press freedom indices, and the European Parliament has expressed concern 

about the rule of law and media freedom in the country (Reporters Without Borders, 2023; 

European Parliament, 2024). Overall, the Greek media system is marked by ownership 

concentration, political instrumentalisation of media and widespread distrust. Against this 

 

2 The “Petsas’ list” refers to the distribution of €20 million in state advertising funds during Greece’s 2020 

“We Stay Home” COVID-19 awareness campaign. Named after the then government spokesperson Stelios 

Petsas, the scheme became highly controversial and was widely criticised by opposition parties and media 

observers for its lack of transparency and the alleged preferential treatment of pro-government outlets. 
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backdrop, satirical newscasts have developed as a hybrid space that appropriates the conventions 

of television news in order to comment on, and often to criticise, both political power and the 

mainstream media perceived as closely aligned with it (Vamvakas, 2019, 2023; Kanellis, 2023). 

Under the previous regime of monopolistic state television, satire appeared only 

occasionally and usually in indirect, allegorical forms, as in the series Εκείνος και Εκείνος [Him 

and Him] (Troussas, 2023). With the advent of private television at the end of the 1980s, a more 

explicit culture of political humour emerged, in which entertainers and non-journalistic actors 

within mainstream media began to undertake political commentary, parodying established 

journalistic practices and modes of address (Vovou, 2012; Vamvakas, 2019). Early satirical 

newscasts such as Ψαροκωστούλα, Αγάπη μου [Psarokostoula, My Love] and Όχι τα Νέα του 

ANT1 [Not the ANT1 News] parodied politicians and newscasters in relatively innocuous, 

Horatian ways, often using puppets or light impersonations (Greek Dub DB, n.d.; Dimokidis, 

2020). 

From the mid-1990s onwards, the tone hardened. Malvina Karali’s shows (Malvina Live, 

Malvina Hostess and others) combined the aesthetics of a television newsroom with highly 

personalised and often profane commentary, normalising harsh language in prime time and 

giving voice to nationalist and anti-elite sentiments (Lazaridou, 2008; Vamvakas, 2019; 

Kanellis, 2023). Around the same time, STAR channel’s Οι Διαπλεκόμενοι [Those in Collusion] 

mixed staged interviews, sketches and parodic news segments that explicitly referenced 

collusion between politics and business, exposing the language and rituals of political 

communication in the private television era (Star TV, 2012; Vamvakas, 2019). This phase marks 

the consolidation of more Juvenalian satire on Greek television: direct, aggressive and morally 

indignant, aiming not only to ridicule but also to symbolically wound its targets (Vamvakas, 

2019; Kanellis, 2023). 

In the 2000s and 2010s, satirical newscasts diversified further. Ελληνοφρένεια [Greek 

Frenzy], initially a short daily segment preceding the main evening news, used edited clips and 

satirical title cards before introducing recognisable characters such as the Tsolias, who 

conducted pranks and confrontational street interviews (Ellinofreneia, 2015; Vamvakas, 2019). 

Other programmes, such as Συντέλεια [The End Times] and Ότινάναι [Whatever], parodied 

conventional newscasts while incorporating ensemble banter and sketches, often distributing 

criticism across the political spectrum in a more playful, anti-populist mode (Skai.gr, 2017). Al 

Tsantiri News with Lakis Lazopoulos moved from a satirical newsdesk format to a live stand-

up show with strong nationalist and conspiratorial overtones during the crisis years (Lazaridou, 

2008; Vamvakas, 2019). Radio Arvyla became the longest-running satirical show on Greek 

television. Although Radio Arvyla is not structured as a newscast in the strict sense, it regularly 

appropriates news aesthetics, such as the studio desk, video inserts and segments framed as 

“live” commentary, to deliver satirical takes on politics, media and everyday life (Radio Arvyla, 

2024). 

In the most recent period, political satire has increasingly moved from television to the 

internet, particularly to YouTube. Internationally, scholars note that fewer viewers watch live 

television and more prefer streaming services and online platforms, while many political satire 

shows have adopted an explicitly left-leaning orientation (Baumgartner, 2019). In Greece, this 

shift has produced a small but significant ecosystem of online satirical newscasts that draw on 

television conventions while exploiting the affordances of digital media. Weekly programmes 

such as Ανασκόπηση [Review], Τα Νέα της Εβδομάδας [The News of the Week] and Είμαι Υπέρ 

[I’m in Favour] combine extended monologues with visual evidence and stand-up elements, and 

are often also available as podcasts (The Press Project, 2023; Moularas, 2024; Rigas, 2024). 

Stand-up comedians like Christoforos Zaralikos integrate satirical news segments into their 

online presence, blurring the boundaries between theatrical stand-up, podcasting and news 

commentary on channels such as Zaraleaks TV, where interviews with political leaders and 
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commentary on current affairs use aggressive humour and explicit political critique (Zaraleaks 

TV, 2024). 

Taken together, the Greek case reveals a longstanding and evolving tradition of satirical 

news that spans state and private television as well as digital platforms. From gentle parodies 

with puppets to aggressive, stand-up-driven Juvenalian satire and YouTube-based hybrid 

formats, these programmes have developed within a media system marked by political 

parallelism, commercialisation and deep distrust in institutions (Plios, 2017; Vamvakas, 2019, 

2023). They form the empirical backdrop to this study, which examines how the producers of 

such satirical newscasts understand their work, their goals and their roles within the Greek 

public sphere. 

4. Parrhesia, truth-telling, and the limits of applying the concept to 

contemporary satire 

Satire is often discussed as a practice of “speaking truth to power,” insofar as it uses humour to 

expose hypocrisy, contradictions, and the performative rituals through which political and media 

authority is maintained (Boler & Turpin, 2008). A conceptual vocabulary that has frequently 

been mobilised to think about such truth-claims is Michel Foucault’s (2001) notion of parrhesia. 

In Foucault’s account, parrhesia is not simply free speech or critique in general. It is a specific 

mode of truth-telling in which a speaker articulates what they take to be truth in a direct and 

personal manner, addresses it to those with power, and accepts that such frankness entails 

potential costs. Parrhesia is thus tied to a particular relationship between truth, courage, and 

ethics, where speaking openly is framed as a duty rather than as a strategic act of persuasion. 

At the same time, the transfer of parrhesia from its classical setting to contemporary media 

cultures remains contested. Rolfe (2017) questions the tendency to read modern satirists as 

parrhesiasts, arguing that the concept presupposes an exposure to serious personal risk that is 

often attenuated in contemporary democratic contexts where performers may be protected by 

legal and social norms. Rolfe also highlights a difference in telos. For Foucault, parrhesia is an 

ethical practice oriented toward self-transformation and the betterment of the community, 

whereas modern satire may prioritise entertainment, provocation, or the destabilisation of 

dominant values without necessarily aiming at moral improvement. On this view, treating satire 

as parrhesia can be anachronistic and may obscure the differences between a philosophical-

ethical practice of truth-telling and a mediated genre of humour. 

In this article, parrhesia is therefore not employed as a classificatory claim that equates 

contemporary satire with a classical practice. Instead, it functions as a sensitising concept 

(Blumer, 1954) that helps organise the analysis of how satirists themselves talk about truth, 

criticism of power, and perceived costs. Concretely, it guides attention to three interconnected 

elements in participants’ meta-discourse. First, how they ground comedic critique in “truth” 

through references to accuracy, evidence, or verification. Second, how they narrate the 

directionality of their critique as speech addressed to power, including political, economic, and 

media elites. Third, how they frame constraints, pressures, or risks—whether legal, professional, 

reputational, or physical—and how they relate these to a sense of duty or responsibility. This 

restrained use of parrhesia keeps the analysis in dialogue with sceptical accounts such as 

Rolfe’s, while remaining empirically anchored in how Greek satirists themselves legitimise and 

interpret their practice within a polarised and low-trust media environment. 
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5. Methodology 

This study adopts a qualitative research design based on semi-structured interviews with Greek 

satirists who produce and present satirical newscasts and related political satire formats. 

Qualitative methods are well suited to exploring subjective meanings, professional self-

understandings and everyday practices, and to examining how actors themselves conceptualise 

and legitimise their roles and activities (Robson, 2010; Isari & Pourkos, 2015). By focusing on 

participants’ meta-discourse, the study does not aim to analyse the perlocutionary effects of 

satire or its reception by audiences, but rather to investigate the professional ideologies and 

discursive legitimation strategies articulated by creators themselves. The empirical material and 

an initial version of the analysis were originally developed in an M.A. dissertation on journalistic 

news satire in Greece (Porichis, 2024) and have been revised and expanded for the purposes of 

this article. 

Semi-structured interviews were selected to provide a balance between comparability and 

openness. An interview guide ensured that all central topics were addressed, while the wording 

and order of questions followed the flow of each conversation (Robson, 2010). The guide was 

organised into three blocks, moving from more descriptive to more reflective prompts. The first 

block covered introductory and biographical elements, including participants’ entry into 

political satire, the structure of their programmes, and domestic or international influences. The 

second block focused on genre definitions and professional positioning. Participants were asked 

how they define satirical newscasts, how they relate their practice to journalism, and how they 

navigate notions of objectivity and neutrality. Here, parrhesia (Foucault, 2001) informed the 

interview prompts as a sensitising concept for exploring truth claims, criticism of power and 

perceived costs, without presuming a one-to-one equivalence between classical parrhesia and 

contemporary satire. This orientation allows the analysis to remain in dialogue with critical 

debates on whether satire functions as risk-taking critique or as a “safety valve” for public 

frustration (Rolfe, 2017). The third block focused on values, goals, motivations and perceived 

roles in the public sphere, including debates on advocacy satire and opinion leadership. 

The empirical material consists of five interviews and one written response, involving a 

total of six participants.. Inclusion criteria required that a programme focus primarily on political 

and social satire, be distributed in video or audio form, and have been in production for more 

than one season. This corresponds to purposive sampling, where cases are selected based on 

their relevance to the research questions rather than statistical representativeness (Robson, 2010; 

Isari & Pourkos, 2015). Beyond these baseline inclusion criteria, selection sought maximum 

variation in order to capture different production ecologies and distribution environments 

(legacy broadcasting, platform-based production, and independent online output), as well as 

different satirical news formats (radio newscast parody, studio-based commentary, and 

YouTube-driven hybrid shows). Recruitment took place between March and May 2024 via 

direct messages on social media and was shaped by access and willingness to participate during 

the fieldwork period, with the final sample reflecting those creators who met the criteria and 

agreed to an interview. Participants are identified by codes (I1 to I6) in order to preserve 

participant anonymity and to foreground analytic patterns rather than public personas (see Table 

1).  
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Table 1. Overview of interviewees and programmes 

Code Main medium Format / show type 

I1 Radio and online 
Co-host of a long-running satirical news show on a private 

radio station, also shared online. 

I2 
Radio, stand-up and 

online 

Co-host of the same satirical news show, also active as a stand-

up comedian and online content creator. 

I3 Online (YouTube) 
Creator and presenter of an independent weekly satirical 

newscast on YouTube. 

I4 
Online (news platform 

and YouTube) 

Presenter of a satirical news and commentary show on a digital 

news platform and YouTube. 

I5 Online (YouTube) 
Stand-up comedian hosting a satirical current affairs 

commentary show on YouTube. 

I6 Television and online 

Member of the core team of a prime-time television satirical 

news show on a private channel, also involved in related online 

content. 

Four interviews were conducted face to face in April 2024, one via video call, and one 

participant responded in writing to the full set of questions. Synchronous interviews lasted 

approximately 30 to 50 minutes. All synchronous sessions were audio-recorded and transcribed 

verbatim. Transcripts were then checked line by line to ensure accuracy. The sample includes 

no women, reflecting the heavily male-dominated nature of satirical production in Greece, 

which constitutes a limitation of the study. 

The material was analysed through thematic analysis to identify recurring patterns of 

meaning (Tsiolis, 2018). Transcripts were read repeatedly and excerpts were grouped in an 

analytic table to facilitate comparison across participants. Initial codes were generated 

inductively and then clustered into broader themes, such as “satire as complement and substitute 

for journalism” and “objectivity as method rather than neutrality.” Although the analysis is 

grounded in thematic coding, it was conducted with discursive and axiological sensitivity, 

paying particular attention to participants’ self-positioning and to the evaluative and moral 

vocabularies through which they attribute legitimacy, responsibility, risk and duty. 

6. Results 

6.1. RQ1 – Conceptualising satire, journalism and satirical news 

Across the interviews, satire is described as a hybrid practice that combines humour, critique 

and a clear moral orientation towards “those below” rather than “those above.” The satirists 

consistently stress that satire should “punch up” at political, economic and media elites. A radio 

host captured this stance succinctly3: 

Σάτιρα σημαίνει το ξεβράκωμα των εξουσιών. Η αποκάλυψη της υποκρισίας τους ή της 

τυπικότητας που έχουν. Πάντα από την πλευρά του να ωφελούνται οι περισσότεροι. Οι αδικημένοι, 

οι κατατρεγμένοι. Αυτό είναι σάτιρα. Όλα τα άλλα είναι ανέκδοτα. 

 

3 Interview extracts were translated into English by the author for the purposes of the present study. The 

original spelling of the Greek texts is maintained. 
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Satire means stripping power bare. Exposing hypocrisy or the hollow formalities behind which 

power hides. It is always on the side of the many, the wronged, the oppressed. That is satire. 

Everything else is just cracking jokes. (I1). 

A stand-up comedian who hosts a YouTube show drew a similar distinction between bullying 

and satire: 

Όταν αστειεύεσαι με κάτι και παίρνεις τη μεριά του ισχυρού ή του καταπιεστή ή του δυνατού, αυτό 

λέγεται bullying, δεν λέγεται κωμωδία. Όταν το κάνεις από την αντίθετη πλευρά και παίρνεις τη 

πλευρά του ασθενή, του καταπιεσμένου και του περιθωριοποιημένου, αυτού που υφίσταται την βία, 

αυτό λέγεται σάτιρα. 

When you joke about something while taking the side of the powerful, the oppressor, or the strong, 

that is not comedy; it is bullying. But when you do it from the opposite side, standing with the weak, 

the oppressed, and the marginalised who suffer violence, that is what we call satire. (I5). 

These accounts resonate with discussions of advocacy satire and “new political satire,” in which 

satirical news explicitly defends vulnerable groups and challenges dominant power relations 

rather than merely ridiculing political actors for entertainment (see also Caron, 2016, 2021; 

Bode & Becker, 2018; Lichtenstein et al., 2021; Ödmark & Harvard, 2021). 

The satirists translate this moral stance into concrete “red lines” around personal 

characteristics. One interviewee emphasised that the rightful target of satire is political 

responsibility, not bodily traits or disabilities: 

Δεν θα εξαιρέσουμε κάποιον επειδή είναι χοντρός ή επειδή είναι κουτσός. Ενώ, ξέρω ’γω, μπορεί 

να έχει υπάρξει υπουργός Παιδείας και να έχει καταστρέψει την Παιδεία. Το θέμα μας όμως δεν θα 

είναι το ότι είναι κουτσός. Το θέμα μας είναι πάλι η πολιτική κριτική. Η σάτιρα εξ ορισμού έτσι κι 

αλλιώς είναι αντιρατσιστική. 

We will not exempt someone because they are fat or because they have a disability. Someone may 

have served as Minister of Education and destroyed education, but our point will not be that they 

have a disability. Our point is, again, political critique. Satire, by definition, is anti-racist. (I2). 

This boundary work echoes arguments that satire can either reinforce or contest exclusionary 

identities depending on who is targeted and how (see also Tsakona & Popa, 2011; 

Tesnohlidkova, 2021; Tsakona, 2024). 

A second central dimension of RQ1 concerns how satirists position their work in relation 

to journalism. All interviewees underline that their shows depend heavily on journalistic output. 

Television and online news, talk shows and social media clips provide both the informational 

basis and much of the audiovisual material used in their programmes. As one radio host put it: 

Δημοσιογραφικό υπόβαθρο θέλουμε (…) για να επιλέγουν με δημοσιογραφικά κριτήρια τα θέματα 

της μέρας και πάνω εκεί να προτείνουν και οι ίδιοι και όλοι μαζί πώς θα κανιβαλίσουμε τα 

δημοσιογραφικά θέματα της μέρας. Αλλά πρώτα πρέπει να τα συλλέξουμε. Και εκεί θέλει 

δημοσιογραφικό κριτήριο. Με σατιρική ματιά. Ταυτόχρονα. 

We need a journalistic background (…) so that they can select the issues of the day on the basis of 

journalistic criteria and, from there, propose, both individually and collectively, how we are going 

to satirically tear apart the day’s news topics. But first we need to gather them. That also requires 

journalistic judgement. At the same time, it requires a satirical perspective. (I1). 

A television satirist described an equally broad sourcing strategy: 
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Οι πηγές της ενημέρωσής μας είναι πολυσυλλεκτικές: όλα τα οπτικοακουστικά Μέσα, το διαδίκτυο, 

ο έντυπος Τύπος, τα Social Media και τα Τοπικά Μέσα. Ό,τι μας ανάβει μια σατιρική λάμπα, το 

χρησιμοποιούμε. 

Our sources of information are eclectic: all audiovisual media, the internet, the press, social media, 

and local outlets. We use anything that sparks a satirical idea. (I6). 

These practices underline how deeply satirical newscasts are embedded in the wider news 

ecosystem and how much they rely on existing coverage as raw material (see also Baym, 2005, 

2010; Martin et al., 2018; Howley, 2019; Brugman et al., 2021). 

At the same time, the interviewees express profound mistrust towards Greek mainstream 

journalism, which they see as constrained by politicised ownership and commercial pressures. 

An online satirist who has worked in large media organisations articulated this distrust in 

particularly stark terms: 

Από το 2008, 2009, 2010 και μετά, μην εμπιστεύεσαι δημοσιογράφο για τίποτα στην Ελλάδα. Δεν 

υπάρχει κανείς που να δουλεύει σε μεγάλο ραδιόφωνο, τηλεόραση, site, εφημερίδα κτλ. και να 

κάνει πραγματική δημοσιογραφία. Κανείς! 

Since 2008, 2009, 2010 onwards, you should not trust any journalist in Greece with anything. There 

is no one working in major radio, television, news sites, newspapers, and so on who is still doing 

real journalism. No one! (I3). 

Others argue that prime-time news programmes themselves increasingly resemble “bad” satire, 

shaped by infotainment logics and sensationalist framing. One interviewee described a popular 

evening show as “a bad satirical programme, village-baroque, pseudo-patriotic” rather than a 

genuine newscast (I2). 

Within this environment, satirists see their shows as both complement and, at times, partial 

substitute for traditional news. They insist that they do not aim to offer comprehensive 

information, yet they recognise that many viewers and listeners treat their programmes as 

important sources of political knowledge. As the radio host quoted above noted: 

Μου έχουν πει και πολλοί ακροατές όλα αυτά τα χρόνια, ότι ενημερωνόμαστε από εσάς, που μας 

τα δίνετε φιλτραρισμένα. Δεν βάζουμε κάτω και λέμε την πρώτη, τη δεύτερη, την τρίτη είδηση της 

μέρας. Διαλέγουμε την πρώτη, την πέμπτη, την όγδοη είδηση και πάνω σε αυτήν χτίζουμε. Είναι 

μια μορφή ενημέρωσης. Εναλλακτική, ναι. Όχι πλήρης, αλλά δεν μας νοιάζει να είναι πλήρης. 

Many listeners have told us over the years that they get their information from us because we present 

it to them in a filtered way. We do not simply go through the first, second, and third news stories of 

the day. We choose the first, the fifth, the eighth, and build on that. It is a form of information — 

an alternative one, yes. Not a comprehensive one, but that is not our concern. (I1). 

The interviewees are equally ambivalent about describing themselves as journalists. They prefer 

labels such as comedian, actor, writer or simply “someone who tells stories,” even when their 

shows are produced within news organisations. A presenter working for a digital news platform, 

whose show is explicitly modelled on Last Week Tonight, stressed that the programme is built 

on an explicit ideological standpoint rather than on professional ideals of neutrality (I4). 

At the same time, their descriptions of everyday work reveal routines that are close to 

journalistic practice. A stand-up comedian who hosts a YouTube show stated that “the only 

journalistic element is the meticulous cross-checking of the facts for every topic I deal with” 

(I5). A television satirist insisted that satire must be “objective” in the sense of consistently 

targeting abuses of power across the political spectrum: “satire is consistently critical of power, 

regardless of the ideological orientation of the governing body” (I6). Others explicitly reject 
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objectivity as neutrality but still affirm a strong attachment to accuracy and truthfulness, arguing 

that satire “only really matters when it is grounded in truth” (I3). 

Collectively, these accounts indicate that satirical newscasts inhabit a hybrid space situated 

at the intersection of satire and journalism. The satirists selectively adopt methods associated 

with journalism, such as verification and evidence-based argument, while at the same time 

rejecting the professional identity and label of “journalist” (see also Baym, 2005; Vos, 2018; 

Peifer & Lee, 2019; Kovach & Rosenstiel, 2021; Koivukoski, 2022; Nicolaï et al., 2022). 

6.2. RQ2 – Motivations, roles and professional self-understandings 

Regarding RQ2, the satirists describe their motivations and roles in ways that both echo and 

diverge from findings in other European contexts. Across the sample, they emphasise humour, 

personal expression and information as core aims. At the same time, they repeatedly deny that 

they function as opinion leaders or alternative politicians, even when they acknowledge that 

their shows influence public debate. They also frame their programmes as spaces where shared 

frustration and anger about politics and media can be voiced. 

Several interviewees present themselves first and foremost as performers. The online 

satirist quoted earlier insisted that he remains “an actor” even when audiences treat his show as 

news: 

Εγώ είμαι ηθοποιός. Και παραμένω ηθοποιός και στην εκπομπή. Η εκπομπή είναι κείμενο. Δηλαδή 

το αν κάποιος ας πούμε θεωρεί αυτά που λέω εγώ είναι σοφίες, αλήθεια, αστεία, αιχμηρή σάτιρα, 

αιχμηρό σχόλιο ή είδηση ή πραγματικότητα, είναι δικό του θέμα. Εμένα η σχέση μου με αυτό δεν 

αλλάζει. 

I am an actor, and I remain an actor on the programme as well. The programme is a scripted 

performance. Whether people take what I say to be wisdom, truth, jokes, sharp satire, sharp 

commentary, news, or reality is up to them. My own relationship to it remains the same. (I3). 

Others define themselves as stand-up comics who happen to use political material. This 

insistence on a comedic identity mirrors findings from Scandinavia and Germany, where 

satirists often stress their role as entertainers in order to preserve creative freedom and avoid 

being held to journalistic standards (see Koivukoski & Ödmark, 2020; Lichtenstein et al., 2021; 

Nicolaï & Maeseele, 2024). 

At the same time, they describe their shows as channels for articulating the anger and 

frustration of audiences who feel unrepresented in mainstream news. Listeners and viewers, they 

suggest, experience their own perceptions and emotions as “voiceless” in conventional political 

communication. The same radio host explained: 

Είναι ένας δίαυλος έκφρασης της γνώμης του κόσμου ή της δικιάς μας γνώμης αλλά που ταυτίζεται 

ή συστρατεύεται κόσμος από δίπλα, οι ακροατές (…) που παίρνουν και έχουν ένα γαμώτο, ένα 

τέτοιο, που δεν θα ακουστούν πουθενά αλλού. 

It is a channel through which people’s views — or our own views, with which listeners may identify 

and align themselves — can be expressed. The listeners carry a sense of anger, a kind of “damn it,” 

that would not be heard anywhere else. (I2). 

An online satirist described a similar dynamic in terms of cognitive and emotional reassurance: 

Όταν βλέπεις κάτι θεόστραβο και πουθενά δεν ακούς κανέναν να λέει ότι είναι θεόστραβο, νομίζεις 

ότι είσαι παλαβός και ότι μόνο εσύ το βλέπεις έτσι. Όχι. Είναι θεόστραβο, φίλε, και πρέπει να το 

γκρεμίσουμε. Αυτό είναι που με νοιάζει να κάνω. 
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When you see something completely crooked and nowhere do you hear anyone say it is crooked, 

you think you are crazy and that only you see it that way. No. It is crooked, my friend, and we need 

to tear it down. That is what I care about doing. (I3). 

In this sense, the satirists portray their shows as spaces where frustration, anger and 

disillusionment are publicly articulated and collectively processed through humour, aligning 

with work on the emotional dimensions of contemporary public debate (see also Wahl-

Jorgensen, 2019; Caron, 2020, 2021; Feldman, 2024). 

A recurring theme in their accounts is parrhesia, understood as frank and risky speech 

addressed to power in a hostile environment (Foucault, 2001). Several interviewees report 

experiences of pressure, warnings and explicit threats, including threats of violence and of 

professional exclusion. One online satirist described this risk as inherent to truth-based satire: 

Τι να σου πω, απειλές, δεν θα βρεις δουλειά, θα σε θάψουμε κοντέ… Όλη μου ζωή είναι έτσι. Δεν 

αλλάζει. Όταν η σάτιρα στηρίζεται στη βάση, στην αλήθεια, πάντα αντιμετωπίζεις αυτό, πάντα. 

(…) Κατάλαβες; Αλλά δεν μας νοιάζει, γιατί έτσι παίζουμε εμείς, έτσι παίζει το σύστημα, εντάξει; 

Εμείς πάντα ξέρουμε ότι δεν είναι φιλικό παιχνίδι. Στον καπιταλισμό κατεβαίνεις να παίξεις τελικό 

Champions League. Θα σπάσουνε πόδια. Γιατί αυτό σημαίνει τελικός. Και αυτή είναι και η 

απάντηση στις συχνές ερωτήσεις “φοβάστε, φοβάστε;” Ναι, και; Και τι; Να φοβάστε κι εσείς, 

παιδιά. Εμείς φοβόμαστε και την κάνουμε τη δουλειά μας. Για φοβηθείτε κι εσείς λίγο, επειδή εμείς 

την κάνουμε τη δουλειά μας. 

What can I say — threats: “you won’t find work,” “we’ll bury you,” and so on. My whole life has 

been like that. It does not change. When satire is grounded in truth, you always face this. Always. 

(…) You see? But we do not care, because that is how we play, and that is how the system plays, 

right? We have always known that this is not a friendly match. Under capitalism, you step onto the 

pitch to play a Champions League final. Legs will get broken. That is what a final means. And that 

is also the answer to the constant question, “Are you afraid, are you afraid?” Yes — and? So what? 

Those on the other side should be afraid too. We are afraid, and we still do our job. So those on the 

other side should be a little afraid as well, precisely because we are doing ours. (I3). 

Such accounts frame “cost” not as an exceptional incident but as an anticipated condition of 

practice. Importantly, the risks described are not limited to legal pressure, but extend to 

professional precarity, reputational attacks, and implicit or explicit threats. In participants’ meta-

discourse, fear is not presented as disqualifying satire’s truth-claims, but as the very backdrop 

against which those truth-claims acquire moral weight. Accordingly, pressures, attempted 

censorship, reputational attacks and professional repercussions are framed as an expected cost 

of sustained critique addressed to power. 

Finally, the satirists are realistic and often sceptical about the scope of their influence. They 

reject the idea that satire can solve structural problems in the media system or the political 

sphere. Instead, they frame their contribution in more modest but still significant terms: 

exposing lies and contradictions, drawing attention to neglected issues, encouraging critical 

thinking and helping audiences feel less isolated in their perceptions. 

7. Discussion and conclusions 

This study examined how Greek producers of satirical newscasts conceptualise their work at the 

intersection of satire and journalism. By focusing on the perspectives of satirists themselves, it 

contributes to debates on advocacy satire, political humour and hybrid news formats, and adds 

a Southern European case to a literature that has often been dominated by US and Northern 
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European examples (Baym & Jones, 2012; Holbert, 2013; Caron, 2016, 2021; Bode & Becker, 

2018; Koivukoski & Ödmark, 2020; Lichtenstein et al., 2021; Feldman, 2024). 

The interviews confirm that Greek satirists share with their counterparts elsewhere a self-

understanding that combines humour, critique and moral judgement. They insist that satire 

should “punch up” at political, economic and media elites rather than at already stigmatised 

groups, and they align themselves with notions such as advocacy satire and “new political 

satire,” where satirists see themselves as taking sides in public controversies rather than merely 

mocking politicians for amusement (Caron, 2016, 2021; Bode & Becker, 2018). At the level of 

tone and style, however, the Greek material is closer to a strongly Juvenalian tradition, marked 

by anger, verbal aggression and a willingness to use harsh language to confront power, more 

than many Central and Northern European cases where satirists often combine critique with a 

more ironic or playful style (Koivukoski & Ödmark, 2020; Lichtenstein et al., 2021). 

One key explanation lies in the structure and recent trajectory of the Greek media system. 

The rise of satirical newscasts took place during a prolonged period of economic and political 

crisis, media concentration, partisan polarisation and contested editorial independence (Hallin 

& Mancini, 2004; Plios, 2017; Papathanassopoulos et al., 2023). International reports repeatedly 

rank Greece at the bottom of the EU in press freedom indices and highlight concerns over the 

rule of law and media capture (Reporters Without Borders, 2023; European Union, 2023b; 

European Parliament, 2024). Against this backdrop, satirists’ harshness is not simply a stylistic 

choice, but a reaction to what they perceive as systemic corruption, lack of accountability and 

the failure of mainstream journalism to scrutinise power. Their anger is directed less at politics 

in general than at specific relationships between political and media elites. 

The findings also show how satirical newscasts operate as hybrid spaces that combine 

commentary, emotional expression and community-building. Satirists appropriate the language, 

visuals and narrative conventions of television news in order to reframe stories, expose 

contradictions and invite audiences to laugh at and judge powerful actors (Baym, 2005; Thussu, 

2007; Baym & Jones, 2012). At the same time, they offer a space for affects such as frustration, 

indignation and dark humour that are often absent from conventional newscasts, echoing work 

on emotional publics and affective politics (Wahl-Jorgensen, 2019; Feldman, 2024). The shows 

do not merely “sugarcoat” information but provide alternative agendas and interpretive frames 

that help viewers make sense of a dense and often confusing news flow. 

The interviews highlight a tension between these democratic aspirations and the risk of 

reproducing exclusions. Satirists explicitly reject racist or sexist humour and insist that they 

“support the weak and marginalised,” yet at times they rely on stereotypes or target less powerful 

figures in ways that could reinforce hierarchies rather than challenge them (Martin et al., 2018; 

Howley, 2019; Brugman et al., 2021). Their strong commitment to “speaking for ordinary 

people” sits uneasily with the unequal access to platforms and visibility that characterises the 

broader media environment (Carpentier, 2011). Satirical newscasts thus appear as sites where 

democratic critique and potentially exclusionary forms of ridicule coexist in complex ways. 

A central theme in the interviews is the profound mistrust towards mainstream journalism. 

The satirists describe Greek television news as an arena where political and economic elites set 

the agenda and journalists act as “microphones” for those in power, a view that mirrors wider 

public scepticism and scholarly critiques of Greek media (Hallin & Mancini, 2004; Plios, 2017; 

Papathanassopoulos et al., 2023). Within this context, they portray their shows simultaneously 

as complementing and substituting for journalism. On the one hand, they rely heavily on news 

bulletins, talk shows and online clips as raw material, “recycling” and re-editing them for comic 

and critical purposes. On the other hand, they claim to provide background information, 

contextualisation and evaluative commentary that they see as missing from mainstream 

coverage (Thussu, 2007; Koivukoski, 2022; Palmer & Edgerly, 2024). 
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The satirists’ self-descriptions reveal a hybrid professional identity at the intersection of 

journalism, comedy and activism (Baym, 2010; Peifer & Lee, 2019; Koivukoski, 2022; Nicolaï 

et al., 2022). They emphasise journalistic skills such as verification, documentation and the 

careful use of evidence, but resist calling themselves journalists, both to distance themselves 

from a distrusted profession and to preserve the creative and transgressive freedoms associated 

with comedy. Objectivity is framed not as neutrality or the absence of opinion, but as a 

commitment to accuracy, fairness and openness to counterarguments (Kovach & Rosenstiel, 

2021). This resonates with recent debates on “engaged” or “advocacy” journalism, where 

normative commitments are seen as compatible with rigorous methods. 

The analysis of RQ2 shows that Greek satirists see their motivations and roles as multi-

layered. They describe their shows as offering entertainment and escape, but also as providing 

political information, guidance and a sense of collective belonging for audiences who feel 

misrepresented in mainstream debate (see also Koivukoski & Ödmark, 2020; Nicolaï & 

Maeseele, 2024). Several interviewees speak of “protecting” or “supporting” viewers who 

perceive themselves as powerless, and of creating a shared language through which grievances 

can be articulated. This understanding echoes comparative work that portrays satirists as 

“translators” and “navigators” who help audiences interpret complex political realities (Baym 

& Jones, 2012; Holbert, 2013; Feldman, 2024). 

At the same time, the interviewees are cautious about claims regarding their own influence. 

They doubt that satire can easily change entrenched political attitudes or voting behaviour, and 

they often describe their impact in terms of raising awareness, provoking reflection or making 

people “less afraid” to criticise those in power. This mix of ambition and scepticism is consistent 

with research that highlights both the potential and the limits of satire as a form of political 

communication (Baumgartner, 2020, 2024; Droog et al., 2020; Ödmark & Harvard, 2021; 

Ödmark & Nicolaï, 2024). In their own words, the Greek satirists see themselves less as neutral 

reporters or detached entertainers and more as publicly accountable commentators whose work 

matters, but whose transformative capacity should not be overstated. 

Parrhesia, understood as frank and risky speech addressed to power, provides a useful lens 

for interpreting this self-understanding (Foucault, 2001). Several interviewees recounted 

episodes in which politicians or media executives attempted to influence content, exert pressure 

or threaten legal action, confirming that speaking “truth to power” in satire is not cost-free. At 

the same time, they are acutely aware of the protective role that popularity and humour can play, 

allowing them to say things that journalists or activists might find harder to express. The Greek 

case therefore illustrates both the promise and the vulnerability of parrhesiastic practices in 

contemporary media environments. 

The study has limitations that should be addressed in future research. The sample is small 

and male-dominated, reflecting broader gender imbalances in satirical production, and the focus 

on producers leaves open questions about how audiences interpret and use satirical news. The 

analysis is explicitly production-oriented and interview-based. Given this design, the article 

does not provide micro-linguistic or rhetorical analysis of specific satirical episodes (e.g., 

metaphors, hyperboles), but examines how producers themselves describe truth-claims, critique 

of power, and perceived costs. It also does not offer a Critical Discourse Analysis of the televised 

texts themselves, nor does it measure audience reception or the perlocutionary effects of satire. 

Finally, it does not systematically map political affiliations, agendas, or possible ‘distant 

interactions’ among satirists and programmes. Further work could combine producer-centred 

interviews with textual analysis of episodes and audience research, including experiments and 

ethnographic approaches, to examine how viewers interpret verbally violent humour, how satire 

influences political knowledge, trust, and engagement, and how mechanisms of censorship or 

algorithmic invisibility operate (Baumgartner, 2020, 2024; Droog et al., 2020; Tsakona, 2024). 
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In sum, Greek satirical newscasts emerge as hybrid, production-led spaces where humour, 

journalistic method and advocacy intersect. Satirists legitimise their work through boundary 

work vis-à-vis journalism, a normative commitment to “punching up,” and an emphasis on 

evidence-based critique in a low-trust media environment. The Greek case therefore complicates 

simplified views of satire as merely entertainment or cynicism, while also underscoring its 

ambivalences and limits, including questions of exclusion, unequal visibility and constrained 

influence. 
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